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EDUCATION 

Year Degree Institute % 

2024-2026 PGDM ( Finance 
& Marketing) 

IMS Ghaziabad 9.14 CGPA 

2020-2023 B.com       University of Rajasthan, Jaipur 59.11% 

2019-2020 12th (commerce) CGI World School, (CBSE)   70.8% 

2017-2018 10th CGI World School, (CBSE) 72.66% 

LIVE PROJECT & IMMERSION PROGRAM 

  IMC 

Live 

Project 

▪ Duration - 15 days 

▪ Designed and analyzed promotional strategies and schemes. 

▪ Analyzed multi-channel marketing campaigns to optimize messaging and audience 

reach. 

▪ Gained hands-on experience in branding, advertising, and promotional strategies to 

drive consumer engagement. 

 

Dabur ▪ Duration – 10 days 

▪ Gained hands-on experience in FMCG sales, customer interaction, and market insights. 

▪ Developed interpersonal skills by addressing customer queries. 

▪ Understanding of inventory management, product placement strategies 

 

Immersion 

Programs 
(IIM 

Nagpur) 

▪  Engaged in classroom experiences led by IIM faculty on Finance, Marketing, and 

other sector. 

▪ Enhanced understanding of real-world business challenges and management 

frameworks. 

▪ Experienced the IIM learning environment and explored Nagpur’s business 

ecosystem. 

 

INTERNSHIP PROJECTS 

Motilal 

Oswal 

 

▪ Duration – 2 months.   

▪ Performed fundamental and financial analysis of 25 NIFTY-listed companies.  

▪ Developed Excel-based valuation templates to support investment and decision-making. 

▪ Conducted EIC research, prepared financial insights for investment and risk-aware decision-
making. 

▪ Assisted in client relationship management, promotion of investment plans and Demat 
account openings. 

POSITIONS OF RESPONSIBILITY 

Responsibility ▪ Member – Finnacle (Finance Club): Participated in finance competitions and case studies. 

▪ Member – Markwiz (Marketing Club): Planned event budgets and promotions. 

▪ Promotional Team – Samvad & International Conference: Handled event marketing 

and expenditure tracking. 

▪ Member of Discipline Committee for Melange 2025 (Annual Intercollege Cultural Fest) of IMS. 

Technical 

Skills 

▪ MS Office (Excel, Word, PowerPoint) 

▪ Canva (Designing, Presentation Skills, posters & reports) 

▪ Power BI 

 

ITIONS OF RESPONSIBILIT 

Academic         

Achievements 

▪ Best Panelist Award in Insightful Dialogues (29 July, 2024) 

▪ 2nd Runner Up in Mind Bender (25July, 2024) 

▪ Participated in Fin Squid games and Marketing Jungle Fury games (Samagam, 2025) 

Core 

Competencies 

▪ Cross-Functional Coordination 

▪ Time Management & Organizational Skills 

▪ Adaptability & Stakeholder Handling 

  CO-CURRICULAR ACTIVITIES 
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