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 Career Objective
Aspiring marketing professional currently pursuing an MBA with a specialization in Marketing and Business Analytics from Galgotias University. Passionate about digital marketing, consumer behavior, and brand management, with a strong desire to contribute to innovative and results-driven marketing teams. Eager to apply a blend of creative thinking and data-driven strategies to enhance brand performance and drive business growth.
Work Experience (July2025- August 2025)
As a Social Media Executive at Marque Berry, I manage engaging digital campaigns with a focus on meme marketing, influencer collaborations, and viral content creation. I curate and coordinate brand-aligned posts, track performance, and ensure maximum reach across platforms. My work includes leading promotional campaigns for top brands, including promoting movies on Jio Hotstar through creative, trend-driven social media strategies.
Education
· Master of Business Administration (MBA) 2024-2026
            [Galgotias University], [Gautam Buddha Nagar, Uttar Pradesh]
               Dual Specialization: Marketing Management, Business Analytics with a GPA of 9.0/10
· Bachelors in Computer Application [BCA] 2021-2024
             [VBS Purvanchal University], [Jaunpur, Uttar Pradesh]
 Specializing in Computer Science and Software Development with a CGPA of 8.87/10
	

Certifications & Online Courses
· Google Digital Marketing Certification – Google
· National Financial Literacy Quiz (2025)
· Power BI- Duolingo 
__________________________________________________________________________________________ 
Academic Projects
· Marketing Mix and Brand Positioning for Eco Freaky – Marketing Management
Developed a comprehensive promotion strategy for a sustainable lifestyle brand. Applied the 4Ps of marketing to analyze product, pricing, distribution, and promotional tactics to enhance brand visibility and eco-conscious consumer engagement.

· Marketing Campaign Performance Analysis
Analyzed marketing campaign performance analysis using Excel, Power BI, evaluating conversion rates, customer engagement, and ROI to optimize advertising strategies for higher efficiency
Tools used- Excel, Power BI, Microsoft Power Point
·  Digital Empowerment for Seniors
        Role: Initiative Leader
        Description: Organized weekly workshops to help senior citizens learn how to use     
        smartphones, access telemedicine, and stay connected via social media.
· Green Campus Initiative
Role: Project Head
       Description: Launched a sustainability drive on campus to reduce plastic usage, implement waste segregation, 
       and initiate a tree-planting program.
Skills
· Social Media Management
· Consumer Behavior Analysis
· MS Office (Excel, PowerPoint, Word)
· Communication & Presentation
· Teamwork & Leadership
· Creative and Analytics

Languages
Hindi – Native
English - Fluent
