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f ) Full | Pass | Marks |ww
|Semester Paper Subject Marks | Marks |O CGPA
rStmcslcr-l MBA-20/1/01 Organizational Behaviour 100 40 62 C -
MBA-20/1/02 Statistical Methods for Decision Making 100 40 79 B —
MBA-20/1/03 Managerial Economics 100 40 76 B —
MBA-20/1/04 Accounting and Financial Analysis e 100 | 40 65 c | —
| MBA-20/1/05 Marketing Management On N 100 | 40 69 € ] ==
MBA-20/1/06 Human Resource Management h 100 40 64 C —
MBA-20/1/07 Business Communication : 100 40 73 B =
MBA-20/1/08 lnfurma’ﬂon'rm, Jogy Management 100 | 40 69 & 1. =
¥ \ tal| 1800 | 360 | 557 | — | 738
Semester-2 MBA -20/11/01 Organizatio ectiveness and Change lll)ll 40 74 —
MBA -20/11/02 __ [Dedision Modelling and Optimization 1~ 00 | 40 66 1 e
MBA -20/11/03 Economic E . 100 40 [ |
MBA -20/11/04 Corporate Ein 100 | 40 @ NS =,
MBA -20/11/05  [Management Ac 100 [ 40 1 B} —
MBA -20/11/06 Productions and«( 100 40 —
MBA -20/11/07 MarketingResearch- 100 | K. 6 —_—
MBA -20/11/08 Managemeﬁ't‘_ﬁfor tion Systems 'ﬁ — 100 T oM —
S Total| 800 | 360 | 567 | — | 7.50
Semester-3 MBA-20/111/01 Business Ethics and Sus 100 | 72 B —
MBA-20/111/02 Strategic Analysis 40 81 A —
MBA-20/T11/03 Summer Internship Program 100 40 82 A iR
MBA-20/1/506/M _ |Elective : Services Marketing Y __u"i" 20 7 9 B
MBA-20/111/508/M  |Elective : Brand Management T T ) 40 69 [ g~
MBA-20/I11/611/H  |Elective : Management of mwﬂﬂ:ﬂ';, | 100 40 7 B il
 BA20II307F  |Hlective : Corperate Taxatien LR LR e 2 g
MBA-20/IT1/401/ITM _|Elective : Managing E-Business TR Ll e | e [ 2.1
.vrg?‘w 800 360 625 —
Semester-4 MBA-20/1V/01 __|Legal Environment of Business | 100 [ 40 [z B | —
MBA-20/IV/02___|Strategic Management ' A ¢ 100 40 72 o]
MBA-20/1V/03 Global Business 100 | 40 76 B th
MBA-20/1V/509/M  Digital Marketing 1w [« | 7 [ B | —
MBA-20/TV/510/M : 100 | 0 | 2 | B | —
. : M Training, Learning & Development | 100 | 40 7 ;K T
. 2. and 100 | 40 o s B 7
: Entrepreneurship, Creativity & Innovation 100 L o —
et Total & CGPA 0 —




