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© | NAME  PATEL MAYUR PURUSHOTTAM !

5% \CENTRE NO. 001

INSTITUTE / COLLEGE 338 SINHGAD INSTITUTE ,PUNE /

£ YEAR  APRIL 2004 COURSE NAME MARKS OBTAINED =
G2 =0
i PASSING/OUT OF  16/40  24/60 40/100
=t SEM. INT. EXTy o lOr
X 1 101 PRINCIPLES AND PRACTICES OF MANAGEMENT 30 28 P 58 25
5 102  MANAGEMENT ACCOUNTING 25 g B SRS | 2
5 103  MANAGERIAL ECONOMICS 26 5 S < L )
3 104  BUSINESS LAW 26 24 PBY 2
& 105  STATISTICAL AND QUANTITATIVE METHODS 38 50 P 88 =
2 106  ORGANISATIONAL BEHAVIOUR 30 24 P 54 =
X 107# COMPUTER AWARENESS (1) P 82 =3
= 108# BUSINESS COMMUNICATION (I) P 65 2
£ 2 201 MARKETING MANAGEMENT 35 BS P 2
S 202  FINANCIAL MANAGEMENT 30 - i R < L =)
2 203  MANUFACTURING & TECHNOLOGY MANAGEMENT 37 BY. P s =
= 204  HUMAN RESOURCES MANAGEMEMY & INDUSTRIAL =
= RELATIONS 39 25 . ..P 64 =
8 705  MATERIALS AND LOGISTICS MANAGEMENT 28 3% P et %
& 206  MANAGEMENT INFORMATION SYSTEMS 34 26 LB AR 2
e 207# RESEARCH METHODOLOGY (I) P 90 =
&S 208# ENTREPRENEURIAL DEVELOPMENT (1) P 83 <)
% 3 301 BUSINESS POLICIES AND STRATEGIC 25
X MANAGEMENT 37 R RS 7 =
& 302  MANAGEMENT CONTROL SYSTEMS 37 24. P &1 &
g 303# INDIAN ECONOMIC,SOCIAL & POLITICAL B
%S ENVIRONMENT (1) P 51 3
2 304 (A) MARKETING MANAGEMENT I 29 i B~ oS é
5 305  (A) MARKETING MANAGEMENT II 29 29 P 58 =1
i 3068 (A) MARKETING MANAGEMENT III (INT) P 40 =
£ 4 401  INTERNATIONAL BUSINESS MAMAGEMENT p 29 X 25 54 2
(S 402  BUSINESS ETHICS 34 34 P 68 e
2 40%  PROJECT REPORT AND VIVA VOCE 27 50 Pty =
o 404 (A) MARKETING MANAGEMENT IV 33 25 P 58 >
g 405 (&) MARKETIMNG MANAGEMENT V 30 25 P 55 =2
o 406% (A) MARKETING MANAGEMENT VI (INT) p 83 =
= &)

(1 = 505)(2 = 342)(4 : 395) GRAND TOTAL (OUT OF 2800) 1802 =
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* Appearing P - Previous $ - Ordinance NA - Not Appeared AB - Absent Ex - Exemption FF - Fail ! Optional Subject
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MARKETING MANAGEMENT
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40, Out of

=300

FIRST CLASS
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AWARD OF CLASS

Percentage of Aggregate Marks

CLASS

70% and above

First Class with Distinction

60% and above

First Class

55% and above

Higher Second Class

- 50% and above

Second Class

40% and above

Pass Class

The above mentioned class is awarded according to the provisions made in the syllabus
of the examination concerned. For details refer to the syllabus of the examination concerned.




