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Anand Ram 
Strategic Marketing & GTM Leader | Research & Insights | 

Content & Storytelling | Brand & Events | Campaigns & ABM 

CAREER IMPACT SNAPSHOT 

• Driving growth outcomes through market intelligence, strategic 

GTM execution, compelling narratives, and high-impact CXO-

level storytelling. 

• Improved revenue outcomes via aligned campaigns + sales 

enablement motions. 

• Delivered 100+ enterprise storytelling assets including case 

studies, customer success videos, primers & industry PoVs. 

• Orchestrated 100+ events including conferences, roadshows & 

partner activations with AWS, GCP, Databricks, Snowflake, and 

Microsoft. 

• Accelerated brand engagement via product & capability launch 

programs, thought leadership, employer branding initiatives & 

content-driven digital strategy. 

• Built powerful internal & external communication narratives, 

strengthening organization-wide alignment & customer visibility. 

EXPERIENCE 

Marketing Manager 

TREDENCE Inc. - Chennai | Dec 2023 to Present 

 

Influenced $10M+ pipeline through research-backed GTM execution and 

targeted campaigns across BFSI, HLS, Travel, Telecom & Digital Engineering. 

Produced 40+ high-impact case studies, industry PoVs, sales 

collaterals & narrative-led video scripts, strengthening CXO 

conversations and improving ABM effectiveness.  

Boosted partner event-sourced engagement by 30% through joint 

activations with AWS, Microsoft, Databricks & Snowflake, accelerating deal 

cycles. 

Delivered demand and influence programs around Agentic AI, GenAI, 

Digital Supply Chain & Modernization themes with measurable audience 

engagement lift. 

Elevated brand experience through immersive storytelling assets at the 

Bengaluru Experience Center. 

Strengthened internal & external brand narrative through aligned 

communication content across campaigns, leadership sessions & digital 

channels. 

Increased digital asset performance by 40% through vertical-aligned 

content architecture and brand narrative refinement. 

. 

Marketing Specialist & Consultant 

ACCENTURE PLC. - Chennai | Jul 2021 to Nov 2023 

 

Enabled $15M influenced pipeline through pitch decks, GTM 

narratives & research intelligence used to drive enterprise deal strategy 

for the product and platform engineering offerings. 

 

mailto:anand.ram08@gmail.com


Delivered 30+ POVs, leadership articles & insight-led 

blogs improving digital thought leadership visibility. 

Built enterprise-scale knowledge hub as a communication platform 

adopted by 1000+ internal stakeholders, improving alignment, readiness, 

pitch velocity & sales collaboration. 

Supported targeted digital campaigns for enterprise, SMB & 

private equity audiences, improving lead quality and deal progression. 

 

Senior Marketing Analyst 

ACCENTURE PLC (Formerly Imaginea) - Chennai | Nov 2018 to 

June 2021 
 

Generated 8 high-intent opportunities via multi-touch ABM 

&demand generation initiatives across BFSI. 

Delivered research-driven insights shaping positioning across BFSI, 

Retail & Manufacturing.  

Produced case studies & thought leadership assets showcasing 

platform engineering & product innovation themes. 

Amplified global visibility via events reinforcing engineering 

leadership perception. 

. 

Marketing Manager 

REDINGTON INDIA LTD. - Chennai | Nov 2016 to Sep 2018 
 

Launched Brand VISUALI, driving 20% YoY revenue growth and strong 

technical positioning in the 3D printing and scanning space. 

Increased qualified lead pipeline by 10% through campaigns, seminars & 

insight-based content. 

Strengthened visibility across Indian engineering events, supporting 

conversion acceleration. 

 

EARLY CAREER EXPERIENCE - Chennai | Aug 2010 to Sep 2016 
 

Uniphore Software Systems – Senior Marketing Executive (Jul 2015 

– Sep 2016) – Delivered powerful market visibility by leading high-impact 

enterprise events, roadshows and digital communication programs that 

accelerated inbound interest and pipeline performance across BFSI and 

Telecom for APAC and Middle East market. 

Tech Mahindra – Presales Coordinator (Jun 2012 – Jul 2015) – 

Enabled multi-million-dollar pursuits through deep market research and 

competitive insight-led pitch storytelling for Retail and CPG verticals 

across US, UK & Ireland geographies, while driving global BFSI event 

strategy and execution at conferences including FIMA (London) and 

Transact (San Francisco). 

Sify Technologies – Account Manager (Aug 2010 – Jan 2012) – Drove 

enterprise sales growth by managing strategic accounts including Nippon 

Paint and Ramco Systems, consistently exceeding revenue targets 

through solution-led account development and relationship management. 
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